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JluHamika PO3BUTKY CYYaCHOTO COLHOKY/IBTYPHOTO IPOCTOPY 3a0e3Hnedyerncs
IULIXOM HOEHAHHA HACTYIIHOCTI Ta KyIbTYPOTBOPEHHS 32 JOIOMOTO TeXHOMOTi3anil
npouecy B3aeMopii  ydacHukiB 1poro 1pouecy. CoLiokynbTypHi TexHomnorii B
TIeflaroriYHOMY CeHCi CIpMAITD aKTYBi3allii BHYTPIlIHIX pecypciB MOAMHY Ta CIIIbHOT.
Cdepa couiambHOI pO6OTH PO3ITLIFAETHCS, 3 OFHOTO OOKY, K CepefJOBMUILIE /ISt CTBOPEHHS
HOBUX MOX/IMBOCTel OCOOMCTICHOI camopeaisarii depes IepBUHHY [OIOMOIY 3
IOJA/IbIIOK aKTHBi3alli€lo, 3 iHmIOro, — sAK (akrop 3a0esnedyeHHA CAMOPO3BUTKY
KYIbTYpY Yepe3 3MiHy HOPM, CHCTeM I[iHHOCTel, CTUIIB XUTTA Ta 3pa3KiB IOBEiHKN,
11J0 TAPaHTYIOTh KYIbTYPHY TPAHCMICil0 Ta KOMIIEHCYIOTb HETaTUBHI HAC/IiKM IIOPYLIEHD
KY/IbTYPHOTO 6/TAHCY B CYCIIIBCTBI.

Crenudika COLIOKY/IbTYPHUX TeXHOMOri y cdepi conianbHOl poboTH 3aneXnTh
BiJ] CTPYKTYpPHUX eleMeHTIB i€l cdepy, BpaxoBye MOTpebdU COLiabHMX CYO€KTIB
Ta iX COIia/bHO-I[IHHICHMWII TIOTEHIlia/l, HAa OCHOBI SAKMX 3[IiMICHIOETHCA [IiSTTbHICTB;
3yMOBJIEHA OCOOMMBOCTAMM COIL{ia/IBHOTO PO3BUTKY Ta MACIITaby —COLia/lbHOTO
IPOCTOPY, AKUIl 3aCBOIOETbCA Yepe3 [iA/NbHICTb; OCHOBYETbCA Ha MOXIMBOCTAX
IBOCTOPOHHBOI FapMOHIi3allil COLiabHO-BUXOBHIX BIUIMBIB (0COOMCTICTb-CepeoBNMILe).
PesynpratuBHICTh Ta eeKTUBHICTD Takoi poOOTH 3 PISHMMMU KATETOPLIMI HACETEHHS
BU3HAYAIOTbCA ONTUMA/BHIM DIiBHEM CTAHOB/IEHHsA Ta (DYHKL[IOHYBAaHHS IHCTHUTYIi
COLIiyMy, HAyKOBOI OOIPYHTOBAHICTIO BMOODPY B3MICTY, METOAIB i TEXHOMOTIYHNX
npuitoMiB pobotu 3 mofbMH, Ge3MOCepefHiMI Ta ONOCEPEAKOBAHNMM 3B SA3KaMU I
B3a€EMOBIUIMBAMI NOTpeO, iHTepeciB, IparHeHb, MOTUBIB HOBEIHKI JIIOMVHYU B Pi3HMX
XXUTTEBNUX 0OCTABUHAX.

3arajloM IpOBifHI HAIPAMM COLOKYIBTYPHUX TEXHOJOIii y couiabHill po6ori
TIOB’A3aHi 3 IOJJOMIAHHAM COLia/IbHOTO BiffYy>KeHH:, AKe MPOSABIIAETbCA B PYITHYBaHHI
COLIia/IbHNUX 3B A3KiB MK 0COOMCTICTIO Ta cycninbcTBoM. [Iparnenns eHaHHA 3 iHIIMMUI
TIOIbMY MA€ CTaTU JPKEPENIOM COILialbHOI TBOPYOCTi. IloKasHMKaMu BigdyXeHHA €:
HOYyTTsS 6€3CHIIsL, BITYYTTS BUXORY 3-TIi KOHTPOJIIO BIACHOTO XUTTS; YABIEHHA PO
Te, 110 OYTTA He MA€ CEHCY, HEMOXIINBO OTPUMATIH LILIXOM 3[i/ICHEHH: OyAb-AKUX Aiil
paLliOHaNbHMIA Pe3y/IbTaT; CIIPUITHATTA CBiTY, 1[0 OTOYYE, Yepe3 IPMU3MY BTPATI TIOJbMU
B32EMHIUX 000B’A3KIB OO COLia/bHUX HACTAHOB, PYIHYBAHHSA CUCTEMH IL[iHHOCTel
Ky/IbTYpY; BTpaTa BIACHOTO «I», caMOBifuy>KeHH .

Hacammeper; y KOHTeKCTi B3JilICHEHH: COLIOKYIBTYPHUX TEXHOMOTI y cdepi
colianbHOi pobOTH ICHYIOTb HAIpsIMM: 3MiHAa HETAaTMBHOTO CTAaBEHHS CYCIIbCTBA
IO JIONVHY, KOTpA BiI4yXKYETbCA; NiANBHICTD 3 BiTHOBIEHHA CUCTEMM MIDKOCOOMCTIX
BiTHOCHH; d)opMyBaHHH afieKkBaTHOro camMoBupaxeHHs. lllofo BifHOB/IEHHA BifHOCKH i3
COLIlyMOM, TO COL[iOKY/IbTYPHIi TEXHOMOTII CIIPAMOBaHi Ha BK/IIOYEHHS IIOAMHI B CUCTEMY
AKTMBHOTO CII/IKYBaHHA Ta TBOPYOi B3AEMOI 3 iHIINMI IO bMU.
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CorioxkynbTypHi TexHomorii y cdepi couiampHOI po6OTH 3AIMICHIOTbC B
TepPUTOPIa/IbHIl TPOMaji, CHCTeMi COLialbHUX CTYXKO PISHOTO THITY, Yy TPOMAfICHKUX
OpraHisaljisix 3a J0IIOMOTOI0 BOTOHTEPChKUX pecypciB. Cepef XapaKTepHMX /1A FpoMaju
CIiIbHUX iHTepeciB, MOPsA 3 permiriituumy, mpodeciiHuMM TOIO, MPIOPUTETHUMU €
KYNbTYpHi, 1[0 COPUAE peanmisanii BiINOBIIHIX NPAKTUK Ta 3aTyYeHHs O KYIbTYPHUX
Haj0aHb. AKTMBi3allif BIACHUX pecypciB cy0’eKTiB COLiyMy, IIOJONAHHA COLaNTbHOIO
Bi[UY’)KEHHS, HA/NarOJ)KeHHs IPOAYKTMBHOI  COLIOKYJIBTYpHOI ~ B3a€MOMIl  CTae
IIPOTHO30BaHMM Pe3yIbTaTOM IMX KY/bTYPHUX IPAKTHK. TaKMM YMHOM, COLIIOKY/IbTYPHI
TEXHOJOTi1 3a6eSH€‘IYIOTb CEHC B3aEMOii, aKTUBI3yIOTb 3a/Ty4eHHs cy6’eKTiB CIiIBHOTHU
[0 TIPOJYKTUBHOI CIiNbHOI aKTMBHOCTI, € MEXaHi3MOM IPOCYBAaHHA Ta NOLIMPEHHA
COLHOKY/IbTYPHUX LiHHOCTeil. Y KPU30OBMX yMOBaX ab0 Haj3BMYAiiHMX 0OCTaBMHAX,
AKi IepeXMBalOTb 3apa3 YKPaiHI, TEeXHONMOTil iHTerpauii Ta KyJIbTypOTBOpEHHA
CTAalOTh HE3aMiHHMM YMHHMKOM IIIBMLIEHHA aJJalTalLiifHOr0 IOTEeHIialy CILIbHOT Ta
COLIOKY/IBTYPHUX OCEPEKiB.

I. Ushno, M. Harkavenko

PECULIARITIES OF PROMOTION OF HIGHER EDUCATIONAL INSTITUTIONS
THROUGH SOCIAL NETWORKS

L. Ywno, M. Iapvkasenko

OCOBJIUBOCTI MPOCYBAHHA BULLIUX HABYAJIbHUX 3AKJTALIB
YEPE3 COLIAJIbHI MEPEXI

In modern conditions, the issues of competitiveness of state educational institutions,
are becoming relevant the use of information technologies in advertising and informational
communications, as well as the actualization of the use of SMM in the context of promoting
a higher educational institution (HEI) in social networks. Modern young people are looking
for necessary information in various sources, but social networks are becoming the most
widespread. They act not only as a platform for personal communication, and increasingly
as a powerful mechanism for promoting ideas, opinions and the relevant content. Exactly
social pages that accumulate various opportunities for the promotion of state educational
institutions and they make it possible to position the higher educational institutions in the
information space.

The use of information technologies in the field of positioning and promotion of
higher education is not something new and progressive. The availability of a university
website has long been mandatory. Multi-page sites with a lot of official information and
rather complicated search algorithms cannot satisfy the main need of the present — to
find the necessary content quickly and easily, as well as to get “pleasure” in the process
of familiarization. The online learning format made it possible to pay more attention to
information technologies, the quality of the material and the effectiveness of its use.

Since the very beginning of the quarantine, social networks have become the main
way of communication between young people and universities, and all acquaintances,
information, and training passed through them. It is still the only way to promote and
communicate with university applicants and students. It is currently the most convenient
way for an institution to talk about itself given the circumstances of recent years. The
war, as well as the quarantine, force higher educational institutions to quickly adapt to
the circumstances, which of course has both positive and negative factors. Educational
institutions have finally started to promote themselves using social networks, but because



