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ocobmBe Miciie B JKMTTI YKpainum. fIK comiasbHO-eKOHOMiuHe SBHIIE BCe
OinpIie HAOyBa€ BCiX O3HAK CAMOCTiiHOI raJyysi HaI[iOHAJIHHOI €KOHOMIiKH.
PosBuTok Typusmy B YKpaiHi CyTTEBO BIJIMBAE Ha TaKi CEKTOPW €KOHOMiKH,
SK TPAHCIIOPT, TOPTiBJs, 3B’A30K, OYAiBHUIITBO, CiIbCHKE T'OCIOAPCTBO, BU-
POOGHUIITBO TOBapiB HAPOAHOTO CIOKUBAHHSA, 1 € OTHUM i3 MEPCIEKTUBHUX Ha-
IPAMIB CTPYKTYPHOI Iepe0yI0BY eKOHOMIKHY.

Ha coorogui crarmcTuKa TypuU3MYy OXOILTIOE HeMaJyio mutanb. Crarwmc-
TUYHI JOCTiIKEHHSA HIPOBOAATH IJIA TOTO, I00 BUABUTHU, AK TYPU3M BILIU-
Ba€ Ha eKOHOMiKY KpaiHW, Ha IJIaTiKHUI 0ajaHC, a TAKOK IJd BUABJIEHHS
OCHOBHUX HAIPSAMIiB Ta TEHJEHIIi PO3BUTKY TYPUSMY [JId ILIAHYBAHHA OTO
MarepiaJbHO-TeXHiYHOI 0asy, IPOBeAEHHS MAPKETHHIOBUX MOCHiIKEeHb Ta
IIPOCYBAaHHA NPOAYKTY [0 HOTEHI[IMHWX cHokuBauiB. ToMy HUTaHHA cTa-
TUCTUYHOTO O0JiKY € OZHUM 3 IIeHTPaJbHUX Y BUBUEHHI chepu Typusmy, e
HOBi TeXHOJIOTiI yIpaBIiHHA HOTPEOYIOTh BHCOKUX BUMOT IO CTATHUCTHYHOI
ingopmarii, Axa 0 UiTKO XapaKTepusyBaJa MOBKiJJISA, TYPUCTUYHI pecypcH,
iHAyCTPit0 TYpPUSMYy Ha PiBHUX TepuTopiajdbHUX PiBHAX. CraTmcTHyHA iHGOD-
Mallig MiCTUTb CYKYIHICTb COIiaJbHO-eKOHOMIUHMX TaHWUX, AKi MiggarTbcs
CIIOCTEPEIKEHHIO, IePeNaloThCsA, IIePEeTBOPIOIOTHCS, 30epiraloThesa i BUKOpUC-
TOBYIOTBCS JJIA YIPABJIiHHA €KOHOMIUHMMM IIPOIECAMM, XapaKTEPHOK 0CO-
OMMBiCTIO AKOi € MacoBicTb, MEPIOAUYHICTL OTPUMAHHS ¥ OOPOOKM NaHUX,
MOJKJIUBICTh TPUBAJIOr0 30epiraHHs.

H. B. lllymaauceka
BILJINB TJIOBAJI3AIIII HA PO3BUTOK
CBITOBOI'O TYPOIIEPENTHHIY
N. V. Shumlyanska
GLOBALIZATION IMPACT ON THE DEVELOPMENT
OF WORLD TOUR OPERATING

Inobanisaris — 1me mporec po3BUTKY nuBimisarii. I'mobasisanitini sminm
OXONMHUJIN BCi cdepu JOACBKOI AifATBLHOCTI: KYJAbBTYpPHY, HOJITHUYHY, €KOHO-
MiuHY Ta COIiaJbHY.

CyuacHuii CBiTOBUY TYPUCTUYHUI PUHOK aKTHBHO 6epe yuacTh y riobadi-
samifiHux meperBopeHHAX. Ha cyuyacHoMmy erami TpaHcHaIioHaJisaIii BinOy-
Ba€ThCSA CTBOPEHHS TPAHCHAIIOHAJBHUX TypucTuuHux Kopmopamniit (THTK).

Ix rmoGamisamiiiHuii BOIUB XapaKTepU3YEThCA He JIMINe SHUKHEHHAM
KYJIBTYPHOI iIleHTUYHOCTI HApPOJiB, a i CTBOPEHHAM MOHOIIOJICTUUHMUX Ta Me-
PeKeBUX BUJIB TYPOIEPATOPCHKOI AisILHOCTI.

Bigmosizro mo moxymentie OOH, 1o TpaHCHAIlIOHAJBHMX KOPIIOPAIil
(THK) manexarb Kommauii, axi matorb (inxii y maBox i Gisibine Kpainax, He-
3aJIE)KHO Big ropuanuHol (popmMu abo cdepu IrocIogapioBaHHS, 3/iHCHIOIOTH
KOOPAMHAIII0 X AiAJBbHOCTI.

TpancHaIioHa bHI TYypHUCTHUYHI Kopmopallii cBOIMU MeperKaMu BKDPUJIN
3HAUHY 4YacTUHY cBiTy. TOMy TypmCTH MaiOTh MOKJIMBICTH MOOyBaTH Maiike
B OyIb-AKOMY MiCI[i IJIaHETH, 3aNHATHACA HANPISHOMAHITHIIINMY BUAAMU TY-
pusMy.
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THTK — ue rypucrtuuHi KomMuaHii, AKi saBaaku meHTpaisamii kamirtany
i KoHIeHTpamii mporecy BUPOOHUIITBA TYPUCTUUHOIO MPOAYKTY OXOILIIOITH
[IeBHY YaCTKy CBiTOBOro pwHKY Typuamy. To0TO IXHS AiAJIbHICTH IIOIIKAPIO-
€ThCA JAJIEKO 3a MeKi HaIliOHAJIbHUX KOPIOHIB.

Ha mouarxkoBux eramax crBopenHs THTK BigOysamocsa rpynyBaHHSA
roTeJabHOro 0isHecy y roTesbHI Mepesxi, ki Oyam TicHO MmOB’A3aHi 3 TpaH-
cmoptHuME KommnaHigmu. Tom-10 roTeIpHMX Mepesk CBITY CKJIagaioTh Inter-
Continental Hotels, Group Hilton Worldwide, Marriott International,
Wyndham Hotel Group, Accor Group, Choice Hotels International, Starwood
Hotels and Resorts, Best Western, Home Inns, Carlson Rezidor Hotel Group.

Ilopanpimuii po3BUTOK TpaHCHAIliOHAJi3alil akTyasisye TypolepaTopiB
Ta TypareHTiB, AKi BOJOMilOTH iIHHOBAIIHHMMHU TEXHOJIOTiAMYU 3 PO3POOKU Ta
IIPOJA’KiB TYPUCTUYHUX IPOIYKTIB.

Hampuxkaan,TUI Group — Haii6inbina y cBiTi rpymna Kommauii y chepi Ty-
pusmy 3 40-piurum mocBizmom, yrBopeHa y 2014 p. 3JIUTTAM IBOX XOJAMHIIB:
mimerpkoi TUI AG i 6purancskoi TUI Travel PLC.

TUI Group o6ciryrosye 6iibine 30 MJIH KIi€eHTiB Ha pik i mpomoHye Bifmo-
yuHOK ¥ 180 kpainax cBity. TUI € ogHieio 3 HAWIPUOYTKOBIINX TYPUCTHY-
HUX KoMmmaHi#l y cBiti. ¥ 2015/2016 dirnancoBoMy poIi KoMmaHis oTpuMasa
yuctuit mpudytox 1,037 mapx eBpo. o rpymu TUI BXogars Typomeparopu,
Mepexki Typarentcts, Gimbine 300 roterni, 14 KpyisHux JaiiHepiB, 6 aBia-
KOMIaHi# 3 HafibiapmuM yaprepHuM GiioToMm y €Bponi — monazn 130 sitakis
romo. Tineku B €Bponi TUI mae monaz 3 000 odicis 3 mpomakiB. ¥V KoHIEpH
BxogsATh Bimomi mepexxi roremis RIU, Club Magic Life, Suntopia, Iberotel,
Robinson Club, Sol Y Mar Club, Coral Sea, Jaz Resort i 6araro iHmux.

TUI Ukraine sacuoBana y 2009 p. Ha 6a3i ykpaincpkoi kommanii «Bosik
Kuis» i mepexi Typucrununux arentcts «lamomom mo €Bpomax». ¥ 2013 p. mo
craany kommanii TUI Ukraine yBifinmoB oguH 3 HaWCHUIBHIIIIUX TypoOmeparo-
piB Ypaiuu — Turtess Travel, mo s3abesmeunsio TUI migepcbki mosuifii Ha
YKpaiHCbKOMY PMHKY B AKOCTI HalbijabImoro 6araTompodiJbHOr0 TypoIiepa-
Topa.

TUI Ukraine o6cayrosye B pik momang 100 Tuc. typucris i mae 250 Ty-
pareHTCTB (BJACHUX i yrmoBHOBaskeHux). Kommania npononye mius:xHUN, eKc-
KYDPCifHUY i TipCHKOJMIKHUI BiTIOUMHOK HA MACOBUX TYPUCTHUYHUX HANPHA-
Max, BKJiouatouu Typeuuwny, €runer, Icmanito, Boarapiio, Yexito, Irasriio,
Xopsarito, YopHoropito, I'perito Ta inmri kpainu.

Yenix THTK monsrae y cTBopeHHI e)eKTUBHUX YMOB BOJIOJiHHS PiBHUMU
BUJAMU pecypciB: (iHAHCOBUMMU, iHHOBAIiMHUMU Ta JioAckKuMu. Typormepa-
TOpHU eIoX¥ IyIobasisallil 3aBAAKY CIOiBIpalll MalOTh BIIbHUN TOCTYI i MOMK-
JINBOCTi BUKOPUCTAHHSA 0i3Hec-I0CATHEHDb OJUH OJHOIO.

Boiue rimoastisamiiHuX IpoIeciB Ha TYpPOIEPATOPCHKY MisIbHICTH IIO-
IBiHUWI: TO3UTUBHUI Ta HETaTUBHUM.

ITosuTuBHUM € Te, 1110, O-TIEPIIe, V CBiTi 3HAUHO 301AbIIMIACT KiIBbKiCTh
TYPUCTUYHUX BifIBiTyBaHb KpaiH.
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ITo-npyre, mig yac po3podKU TYPUCTUUHUX MPOAYKTiB BinOyBaeThCs KOMII-
JIEKCHEe BUKOPUCTAHHA TYPUCTUYHUX pecypciB Kpainu. Ile Hagae MoxKIuBiCTH
3HAYHO YPi3HOMAHITHUTU TYDPHU Ta BUIU TYPUIMY.

ITo-Tpete, y TypomepaTopiB 3’ABUIACS MOXKJINBICTH KOPUCTYBATHUCSA CBiTO-
BUM 0i3HeC-Z0CBiIOM y CBOI#l AifAIBHOCTI.

Heratusni Hacaigku riaobasisarii A8 TypoIepeiTHHTY: caabKka KOHKY-
PEHTOCIPOMOXKHICTh HAI[iOHAJBHUX TYpOIEpaTopiB 6araTbox KpaiH cepem-
HBOT'O Ta HU3bKOT'O PiBHIB cOIiaIbHO-€KOHOMIYHOT'0 PO3BUTKY; HEMOMKJIUBICTH
KoHTpoJsoBatu Jep:kaBoo miansHicTh THTK; mocunennsa MiKHaApOIHOTO
TEPOPUSMY, AKUU MEPEeITKOAKAE CTBOPEHHIO TYPiB V IiKABUX TYPUCTUYHUX
perioHax; pyHHYBaHHSA HAI[iOHAJIBHOI KYJBTYPH KpaiH B pe3ysbraTi 30i1b-
IIeHHA TYPUCTUYHOTO HABAHTAKEHH.

Orike, TYPOIEPEUTHUHT MOCTINHO 3MIHIOETHCS IIiJi BILIMBOM IroOaisarii.
Ileit mpomec BizOyBaeThcda HA BCiX PiBHAX: IMI00AJIHHOMY, HAIiOHAJIHHOMY Ta
perioHaJbHOMY.

S. Rostovtsev
INTERNET MARKETING TECHNOLOGIES
IN TERRITORY BRANDING
C. C. Pocmosuyes
IHTEPHET-MAPKETHHIOBI TEXHOJIOI'TI
Y BPEHJIHTY TEPUTOPIN

The development of Information and Communication Technologies has
recently been changing almost every aspect of society and economy. Within
the new technologies, Internet has impacted the interactivity between people
and the variety of products and brands. When we talk about tourism desti-
nation, the concepts ofmarketing and ICTs are even more interconnected.

Before making any decisions about their travel reservations, travel-
ersspend time searching appropriate information on the Internet, checking
different information. That is why an important aspect of tourism destina-
tion marketing is itsbranding because the destination must be unique in the
mind of consumer as well as differentiated from competingdestinations in
order to be selected as a final decision.

A tourism destination is a geographical region which is understood by
its visitors as aunique entity, with political and legislative framework for
tourism marketing and planning. Moreoverit can berecognized as a percep-
tual concept, which can be interpreted subjectively by consumers, depending
on their travelitinerary, cultural background, purpose of visit, level of stud-
ies and past experience.

The construction and communication of brand identity of a destination
in fact isbasedon two components, the value of the destination perceived by
target market (supposed travelers) and the differentiationfrom competitive
destinations.Such differentiation can be achieved through a variety of in-
ternet marketing tools such as web-sites, e-mail, social networks, blogging
etc. Nowadays, the impact of Internet in tourism industry is visible inthe



