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programs, breath classes, bibliotherapy, different physical workouts con-
nected with all kinds of interwoven meditation and neuroplasticity ap-
proaches etc.

Another important vision of future, that in a world where rising inequal-
ity and a sense of “unfairness” is leading to a global,populist backlash — a
wellness industry that’s become narrowly associated withwealthy elitesmust,
and will, change. To make this, several key ways are suggested by experts:

o More giving back and “doing something” to bring more wellness services
to more people. And if many wellness businesses already have charitable
initiatives, the future is a “giving back” and community-building model
baked deep into the business model.

o A new “Wellness Tourism 2.0”, where “wellness” is not merely the prov-
ince of elites behind the resort’s gated walls. The future is a shift from a
property focus to developing and promoting towns, regions, and even na-
tions, where more authentic, comprehensive wellness is “packaged”: from
positive environmental policies to access to sustainable, healthy food to
broader social justice — benefiting tourists and locals.

A proliferation of lower-cost wellness products and services: from a new
spate of affordable healthy grocery stores to low-cost spa chains. However,
at the same time, a new focus on the wellbeing of the employees/practitio-
ners that actually deliver all this “wellness.” So, lower prices, but a conver-
sation about “fair price” and the stateof wellness labor.

The abovementioned initiatives and trends — just a small part of how
the wellness tourism is developing, but following them is a crucial compo-
nent for creating a health society and for tourist organizations — to be com-
petitive.

A. C. Macanosa
JIEYEBHO-03I0POBUTEJILHBIN TYPU3M
A. S. Masalova
PRIMARY WELLNESS TOURISM

Typusm cBa3aH ¢ pejakcamnuei, yI0BOJbCTBIEM M POCTOM 0JIaTOIONYUN,
yIyullleHueM 340poBbA. HeKoTophle M3 caMbIX paHHUX (DOPM TypusMa ObLIu
HEIIOCPEeICTBEHHO HAaIIPaBJeHbI Ha YJIYYIIeHNEe 3M0POBbA U 6JIar0mOTyunsa: Ha-
puMep, MHOTOUMCJIeHHbIe KYPOPThI BO MHOTUX YacTAX EBPOIBI M B APYTUX
mecTax. OTOBIX ¥ TYpU3M CIBUHYJIUCH B PA3BUTHIX CTPAHAX B CTOPOHY MOPS
¥ IPOCTUPAJUCH OT AJIUTHI K paboumM KJjaccaM, a MOPCKOe KyIIaHHe CTajio
3II0pPOBO¥ (hOPMOH OTIBIXA.

JleueOHO-03I0POBUTENbHBIN TYPU3M BHIPOC B psane cTpan: Uunuu, Cunra-
nype u Tannange. MHorue us HUX HaMEPEHHO CBA3AJIM MEAUIINHCKYIO IIOMOIIb
¢ TYyPU3MOM, 6JIarofaps 4eMy YBeIUUMIN IPUBJIEKATeJbHOCTh OJIM3IeKAIIAX
misikeit. Crpansl Bocrounoit EBpomnbl cTaiy Baj)KHBIMHU AJIS CTOMATOJIOTHAYE-
CKOH IIOMOINY ¥ ILJIACTUUECKOU Xupypruu. VopmaHusa o0CIy:KUBaeT MallleH-
TOB M3 HEKOTOPHIX paitoHoB Bamixuero Bocroka, a Mspauns mpuHUMaeT Kak
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eBpeICKUX MaI[MeHTOB, TaK W APYIUX U3 0JM3JIeKallNX CTPaH, CIennaJn3n-
pPysCh Ha KEHCKOM 0eCILIOIuN.

Kapubckue ocTpoBa Bcerga Wrpaju KJOUEBYI0 POJb B MUPOBOM SKOHO-
MUKe: C TEepPBBIX JHEH caxapHBIX 0apoOHOB MO0 aMEPHUKAHCKOW I'DaKIaHCKON
BOWHBI, 0 KOCMHUYECKOro ImoJsiera. I[09TOMY OCTPOBA WCIONB3YIOT IJIS pas-
BUTHSA HauboJee OJIaTONPUATHBIX [IJIA KUSHU KYPOPTOB, IEHTPOB OKUPEHUS
¥ 03J0POBUTEJIbHBIX HAIPAaBJEHUN, MCIOJIb3Yyd OeCIleHHbIe Naphbl IPHPOILI,
B YACTHOCTH TEILIbIX OKeaHOB, Ja3yPHBIX MOpei, MPUPOAHYI0 KPacoTy, UCTO-
pHUUYECKIe JOCTONPHUMeUATeNbHOCTH, TOPhI U PEKHU.

Typusm y:ke DaBHO CBSI3aH C YJIYUIIEHWEM B3[0pOBbS, a TaKiKe POCTOM
KYpPOPTOB, HOru 1 mpoIrenyp omoso:xkenus. CoBceM HemaBHO Oosiee crenugpu-
YECKUH MeJUIWHCKUI TYpPU3M BBIPOC C YBEJWUEHWEM KOJIMYECTBA JIIOZEH,
IIYTEIIeCTBYIOIIUX UYepes3 HAI[MOHAJIbHBIE I'PAHULBI [JIA PA3JUYHBIX BUIOB
JIEUeHU, B YACTHOCTH KOCMETHYECKOU XUPYPrUM, CTOMATOJIOTUY U TPOBEPOK,
a TaKJKe I HeKOTOPBIX HEeOOBIUHBIX METOJOB JIEUeHHUS: OIepaIliii Ha CTBOJIO-
BBIX KJIETKAX, HEIOCTYIIHBIX B JOMAIIHUX YCJIOBUSIX CTPAHBI.

JleueOHO-0310POBUTENBHBIA TYypu3M, KoTopblii B XXI B. mpeBparuica
B MHAWBUAYAJIbHBIA BUJ WHAYCTPUM, MOKET CTaTh OTHUM U3 HOBBIX CEI'MEH-
TOB PBIHKA TYypPH3Ma.

DaKTopaMu IEepPCIeKTUBHOTO Pa3BUTHUA JeUeOHO-03[OPOBUTEIBHOTO TY-
pusMa B CTpaHe SBJSIOTCS: YPOBEHb DPA3BUTHUS MEIUIIUHBI U MeTUIUHCKUX
TEeXHOJIOTHH; CTOMMOCTD NMATHOCTAKY WU JIEUEHWS; PASBUTHE TPAHCIIOPTHOTO
U TOCTHHUYHOTO CEKTOPOB; YPOBEHDb S3BIKOBOIM MHTErpAllMy CTPAHBI; 3aKOHO-
natesabHas 6asa; 06pas3 rocyjapcTsa; PacIloiosKeHre CTPAHBI HAa KapTe MUpa.

B. B. I'pobosa
BIPTYAJIBHUI TYPHU3M AK IHHOBAIIMHUI
BHAJ TYPUCTAYHOI JIAJHHOCTI
V. V. Hrobova
VIRTUAL TOURISM AS AN INNOVATIVE TYPE
OF TOURISM ACTIVITIES

V¥ cyuacHoMy cBiTi Typusm € ofHi€ro 3i cdep comiasbHOI Ta eKOHOMiuHOI
aKTHUBHOCTi, TMOKAa3HUKU DO3BUTKY fAKOI JEMOHCTPYIOTH NPAKTUYHO 6esme-
pepBHe 3pocTaHHA. AJie TOCTiHME HpHpicT KiJBKOCTI CIOKMBAYiB Typuc-
TUYHUX MOCJTYT HE 3HUIKYE aKTyaJIbHOCTI 3aBJAHHA 3 GOPMYBaHHA IIPOIIO3U-
il HOBUX HPOAYKTiB: TYPUCTH CTAIOThH AefaJii BUMOTVIUBIIINMHU. ¥ MiHIMBUX
yMOBaxX TYPUCTHUHI (hipMM BUpas3Hillle YCBiIOMJIOIOTH HEOOXiIHICTHL BHUBe-
JeHHS HAa PUHOK HOBUX NPOAYKTiB i mocayr. IHHOBaIii B Typuami € HeogMiH-
HOI0 YMOBOIO IiJBUIIEHHS KOHKYPEHTOCIIPOMOKHOCTI, 301JIbIIeHHSA 06CATy
CITO’KMBAHHA MPOAYKILil, JOCATHEHHA €KOHOMIUHOTO YCIIiXy.

Ilig iHHOBAiHMM MPOAYKTOM y TYpU3Mi PO3yMil0OTh PO3POOKY Ta IIpo-
CYBaHHA TYPUCTUYHUX TOBApPiB, YNPOBAJKEHHA HOBUX YIPABIiHCHKUX
i opramisamiiHuUX pilleHb, 3aCTOCYBAaHHSA CYYaCHUX IPUHIUINB HaJaHHS
IIOCAYT 3 BUKOPUCTAHHAM iH(GOPMAIiiHO-KOMYHiKamiiHMX TexHosorii. Ba-
raTo B UOMY iHHOBAIii B TypuaMi 3yMOBJIeHi BUHUKHEHHAM iH(OpMAIlifiHOTO



