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AHOTAIIA

AHOTAalis TA KJIKY0Bi CJ1I0Ba YKPAIHCbKOK MOBOIO.

MoxunaTko €Brenis OQnexcanapiBHa.

Tema. BizyanbHe 00a1u4si Cy4acHOTO YKPaiHCHKOTO OPeHy OASTYy B €THO CTHJIL.
AKTyaJBbHICTh. YKpaiHUl 3aBXAM Majld KPAaCUBHUI OJAT, OCOOJHUBICTH SKOTO
MPOSIBIISIETECS Y CBOEMY 0ararcTBl KOJIbOPIB Ta OPHAMEHTIB, Mareplajax Ta
kposix. HuHI ykpaiHCbkMH Hapon mo30yBCs HaBA3aHOTO PAISHIIMHOIO
KOMIUIEKCY MEHILIIOBAPTOCTI CBOET KYJbTYPH Ta MUILAETHCA W NOMYJISPU3YE 11 5K
B YKpaiHi Tak 1 3a kopaoHoM. bpenn «Jlens» moeanye B co0i cydacHi TeHAEHLIT
Ta yKpalHCbKe BOpaHHs.

MeTta. CTBOpUTH HOBUH Bi3yaJlbHUM 00pa3 10 FIOTETUYHOTO OPEHIY Cy4acHOTO
YKpaiHCHKOTO OPEHAy OJATY B €THO CTHIIL, MIAKPECITUTH HOro SCKPaBUM CTUJIb,
CTBOPMBIUM  HETPUBIaJbHE  JHU3aiHEPCbKE  pIIIEHHS I Halkpamoi
Mi3HABAHOCTI.

Pimrenns. Po3poOka Ha3BH, €€MEHTIB allIEHTUKHU: JIOTOTHII, CJIOTaH, (ipMOBI
KOJIbOPH, PEKJIAMHI TUIaKaTH, BI3yaJbHHI CTHIb COLIAJILHUX MEPeXk, rpadika Ha
MaKyBaHHI.

KarouoBi ciioBa: Tpaguuii, ogsr, €THO, CTHIb, OpeH., pekiaMHi rakatu, Jlemns.

AHOTaIis Ta KJIYO0BI CJI0BA aAHIJIIHCHKOK MOBOIO.

Mokhnatko Yevheniia.

Theme. The visual face of a modern Ukrainian ethno-style clothing brand.
Relevance. Ukrainians have always had beautiful clothes, the peculiarity of
which is manifested in their richness of colors and ornaments, materials and cuts.
Nowadays, the Ukrainian people have gotten rid of the inferiority complex
imposed by the Soviet Union and are proud of their culture and popularize it both
in Ukraine and abroad. The Lelya brand combines modern trends with Ukrainian

dress.



Goal. To create a new visual image for a hypothetical brand of a modern
Ukrainian ethnic-style clothing brand, to emphasize its bright style by creating a
non-trivial design solution for better recognition.

Solution. Development of the name, identity elements: logo, slogan, corporate
colors, advertising posters, visual style of social networks, graphics on packaging.

Keywords: traditions, clothing, ethno, style, brand, advertising posters, Lelya.
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