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I. AHOTALIISA

AHOTaNIA Ta KJIIO4Y0BIi CJI0BA YKPAIHCHKOI0 MOBOIO
Abpamuyk Onekcanapa BagumisHa

Po3po0Oka npuHTiB 1151 GyTOOSIOK /ISl CTBOPEHHST HEBEPOAIBHOI KOMYHIKAITi1

MDK IUBUIBHUMHU Ta BeTepaHaMu (BIHCbKOBUMH).

AKTyalbHICTh: BiilHAa COPUYMHIIIA TIOTY>KHY LIHHICHO-MEHTAJIbHY 3MIHY Yy
CycnuibCTBi. Y HaOmmkui poku npubauszno 10—12% nacenenns Ykpainu, abo

5 MUIBIOHIB JTIOAIEH MAaTUMYTh CTaTyC BEeTepaHa.

Merta: chopmyBaTy TOJEPAHTHE BIAHOMIEHHS, TPUUHATTS Ta CITIBIEPS)KUBAHHS

710 JIFOJIEH, SIK1 TTIOBEPHYJIUCH 13 (JPOHTY Ta IHTETPYBaTH iX B CyCH1ILCTBO.

BupimeHHs: cTBOpEHHS Ha3BH, JIOTO Ta rpapiyHUX apKyIliB - pEKJIAMHUX HOCIiB
(pyTOonkm) /ISt coliabHOT akIiii, i K0T CpsIMOBaH1 Ha HEBEpOaIbHY
KOMYHIKAI[I}0 MI>K BIHCBKOBHUMHM Ta LIMBIIbHUMU. B KOHTEKCTI COLIIAJIbHOTO
CIPHUUHATTS 000X TPyN BepOagbHE CIIIKYBaHHS HE 3aBXKIU € €(PEKTUBHUM
(1HKOJIM CJTOBA MOXKYTh OyTH JIMIIIHIMH, HAB'SI3TUBUMHU YU TIPOCTO HE

TaKTOBHUMHU).
AHOTAILlIA TAa KJII0Y0BI CJI0BAa aHIJIiIHCHKOI0 MOBOIO

Abramchuk Oleksandra

Development of prints for T-shirts to create non-verbal communication between

civilians and veterans (military).

Relevance:development of a name, logo and graphic sheets, advertising media
(T-shirts) for a social action aimed at non-verbal communication between the
military and civilians, as words can sometimes be superfluous, intrusive or

simply tactless.



Objective: to develop a tolerant attitude, acceptance and empathy towards

people who have returned from the frontline and integrate them into society.

Solution: development of the name, logo and graphic sheets, advertising media
(T-shirts) for a social action aimed at non-verbal communication between the

military and civilians.

Keywords: war, inclusion, military poetry, poems, prints, archangels of war.
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