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AHOTAILLA
1.1 AHoTarrist Ta KJIIOYOBI1 CJI0OBA YKPATHCHKOK MOBOIO
PomarioBa Auacracis BayeciasiBHa

Po3po0Oka y1oro, eeMeHTIB aliJICHTUKH Ta PEKJIAMHUX TUTAKATIB JIJIS KHIBCHKOTO
KiHoTearpy «Jlipa»

AxkrtyanbHIcTh: KiHOTEaTp iCHY€ B ®UTTI KUSH Mailke 3 MOYaTKy icTopii
kiHemaTorpady. 3apa3 BiH Ma€ CBOIO TIEBHY ayIMTOPit0. AJIe € 30BCIM HE BII3HABAHUM
cepe MoJIol 1 OUTBIIICTE KUSIH TIPO HBOTO HE 3HA€. ToMy Ba)KJIMBO MPUBEPHYTH
yBary 710 KiHOTeaTpy 3a/Jisi HOTo MoIyaspu3allii 1 30epexeHHs.

Mera: ITonynspusyBatu kiHoTeaTp. CTBOpUTH BIi3HaBaHUU CTHIIb JlipH, 3 METOIO
MPUBEPHEHHS YBAru J0 ICTOPUYHOTO MICIIS 1 3aJTy9€HHSI HOBOI ayJIUTOPIi.

Pimenns: Po3poOka 010, eeMeHTIB aiiICHTUKH Ta PEKJIIAMHUX TJIAKaTiB JIJIs
KIHOTEaTpy.

1.2 AHoTaI1isl Ta KJIFOUOBI CJIOBA aHIIIIMCHKOIO MOBOIO
Romashova Anastasia Vyacheslavivna

Development of a logo, identity elements, and advertising posters for the Kyiv
cinema "Lira"

Relevance: The cinema has existed in the life of Kyivans almost since the beginning
of the history of cinematography. Today it still has its viewer. However it is
completely unrecognizable among young people, and most Kyivans do not know
about it. Therefore, drawing attention to this cinema is important for its
popularization and preservation.

Goal: Promotion of the cinema. Creation of a recognizable style for Lyra, to draw
attention to the historical significance of the place and attract a new audience.

Solution: Development of a logo, identity elements, and advertising posters for the
cinema.









22:27

<« lira_cinema o E

ﬁ 883 141Tuc 1000 6‘%\{\’\

. Orp S,
Posts  Folowers  Folowing Tk,
1913 a Ioe
s
fipa npem’epu nonii
HalicTapiumii KiHoteaTp Kuesa MM

NepernsAHyTv nepernsp
vkino.com.ua/cinema/lira
Bsyauus Benuka XKutomupchia, 40, K, 02000

CAME YAC
ONA KIHO!

Folowing ~ Message Contact

A
(e

B W da < —_— e
nogi  npew'epi noai Kpiabuac pevi va arad ‘L

kpi3b Yac peui Ha saragky

() 0,0
I T 2 °

KiHonoau ceaHcu

A nomuyyen caity
nie6oe'io.

“BYLLAHOK
“CNOBO"

HECKIHHEH I
OMAHS

0K A ¥ 60000000 0407
183

CMELMOKA3 ﬂo K

«roniBya HARL ‘«Kph‘m, Ak ue Gynon

’ AHINPOM, CHU
#MPEMIEPU 3 ATNIAHTWON>»

14/09 18:30




PapAHcbKa
HasBa




)



N —

o .\\Vﬁ\




NOKYMEH
AJIbHOTO

-
% —
Z —

"=




10

HOBUHA
nEPION,
KiHoTeatp sinHoBnoE Cnln bH M ﬁ

BNacHy HasBy.
Crae kiHoTeaTpom yHpaiH- MPOCTIP
cbHOro dinbmy.
KiHoTeaTp no4as minuTu
NPUMILLIEHHA
3 TeaTpoM «AKTOp».

KIHOTEATP
nicnA
BIHU

Nipa cTae kiHoTeaTpom
[UTAYOrO inbmy.

APYrA
CBITOBA
BINHA

B ueit vac B Nipi,
AK i B iHWKX KiHO-
TeaTpax, No4MHa-

[ ot s o oo |

AnR Kinorearpie m. Huesa

10Tb TPaHCMoBaTH
HiMeubKi dinbMn PAnﬂ HCbHKA
nepeknaneHi
yHpaiHCchHo0. HA3BA
MOBOIO.
Nin yac pagRHCbLO-
TakoM, HiHoTeaTp Koro okynauifHo-
noBepTae CBOK ro peumy G6ys
ICTOPUYHY nepenMeHOBaHUI
Hassy — Ilipa. Ha YecTb

Yanaeea.

NMOYATOHK

Ha nouatky cToniTra

B kiHoTeaTpi nokaaysa-
N1 Hime KiHo. TyT BUCTY-
nanu Tanepu, cynpo-
BOAMYIOYM PINbM rpoto
Ha iHCTYyMeHTax.

3a Ginble Hik
cTopi4Y4A po6oTn
3ana kiHoTeatpy
3akpuBanach
BCbOTO P
pas —yvepes
kanitansHuA
PEMOHT.
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